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AFPD launches Nestle Ice 
Cream program for rebate 
to members
As a member, you 
could receive a 2 
percent to 9 percent 1 
quarterly rebate on 
net sales of Nestle.
Edy s and Haagen-Dazs ice cream!
Plus, freezers and POS fixtures are 
free! For details on this exciting new 
program, see page 28.

AFPD provides Member 
Exclusive Programs
It pays to be an AFPD member! Inaddton 
to the ice cream program above, Auday 
Arabo, AFPD’s new Chief Operating Officer, 
is continually adding new programs and 
seraces that are sure to help you save 
money and work more efficiently. See 
pages 26,28 and 29 for details. For 
a complete, updated list of Member 
Exclusive Offers, check out our website at 
wwwAFPDonline.org.
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It’s time for AFPD’s two spring trade shows
Whether your business is in 

Michigan or Ohio, whether you 
operate a convenience store, grocery 
store, or gas station, AFPD has a trade 
show full of information, products 
and services geared to help your 
business.

The 25th Annual Michigan Food 
& Petroleum Trade Show will take 
place on Monday and Tuesday,
April 27 and 28 at Rock Financial 
Showplace in Novi.

“Each year our April show grows 
and we anticipate even more diverse 
vendors this time,” said AFPD 
President Jane Shallal. “This is your 
one-stop shop to see, sample and taste 
new products and take advantage of 
special show pricing.”

Admission is $12 at the door. 
However, all AFPD members will 
receive complimentary admission 
tickets and additional discount 
coupons will be available from 
sales representatives from the 
exhibiting companies.

The following week, on Thursday, 
May 7. AFPD will host its 3rd 
Annual Ohio Food & Petroleum 
Trade Show at the I-X Center in 
Cleveland.

“This fast-growing show is a must 
if you want to take advantage of new 
products and special show pricing,” 
said Auday Arabo, AFPD Chief 
Operating Officer. “At the end of 
each day at the show, AFPD will be 
giving away a $1,000 door prize! It
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pays to attend."
Admission is also $12 at the 

door, but complimentary admission 
tickets are available by calling 
AFPD at 1-800-666-6233. Sales 
representatives from exhibiting

25th Annual AFPD Michigan 
Food & Petroleum Trade Show

Rock Financial Showplace
46100 Grand River Avenue 

Novi, Ml 48374 

Monday, April 27, 2009 
5:00 pm to 10:00 pm 

Tuesday, April 28, 2009 
4:00 pm to 9:00 pm

$1000 grand prize winner each 
day of the show

companies will have free admission 
tickets.

For additional information, please 
call Auday Arabo at AFPD 1-800- 
666-6233 or check out the AFPD 
website at www.AFPDonline.org.

See pages 21 and 23 for complimentary tickets to AFPD's popular trade shows!

Board Members paused for a photo during the AFPD Trade Dinner and Ball. Held 
February 6 at Shenandoah Country Club, the event's theme was “Circus Circus" and it 
featured casino-style fun, a lively dance band and a Scotch. Cognac and cigar tent. See 
pages 30 and 31 for more information and photos.

http://www.AFPDonline.org


Sky-High Sales.
New Over the Moon Milk. 

Richer taste yet low fat.

Indulge your customers w ith  the rich, creamy taste they crave —  
w ith  healthy low fat and fa t free milk they'll feel good about drinking.

• Consumers are looking fo r healthier solutions

• Spending on value-added products remains high

• Product has had instant success, w ith  a 70% repeat purchase rate

For more information about Country Fresh products, call 1-800-968-7980.
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Don't leave money on the table

By Jane Shallal 
AFPD President/CEO

AFPD has a new strategic direction. 
This year marks the launching pad 
for a number of new programs AFPD 
introduced to help our members save 
money and grow their businesses. We 
are making lots of changes and we are 
excited about being able to offer our 
members some valuable rebates and

cost savings.
Our new Program Endorsement 

Committee which is made up of 
primarily retailers has been meeting 
monthly to initiate new programs, 
enhance existing services, and 
plan for better programs for AFPD 
members. Only AFPD members will 
qualify for these special Member 
Rebates and savings programs.

Benefits of Participating
The biggest perk? Cold, Hard Cash! 

These programs require very little 
effort from you and will help you 
grow your business.

Below is our current list of 
Programs and Services. AFPD is 
constantly reviewing current programs 
and negotiating new programs on 
your behalf. Member comments and 
feedback about the discounts are 
welcome as well as new ideas for 
programs.

• Nestle Ice Cream Rebate

Program (2% to 9% quarterly 
rebate for ice cream purchases)

• Staples Office Supply Program 
(averaging 10% to 20% savings 
on all Staples purchases)

• Coupon Redemption Program 
Plus Five (offering an additional 
5 cents for each valid coupon)

• Blue Cross Blue Shield— 
Michigan Health Care options in 
Michigan

• North Pointe Liquor Liability 
Insurance

• Discounted pricing on Retailer 
training in alcohol regulations 
(TIPS)

• Liberty USA rebate programs for 
Ohio members

• C-Store Program
• Food Service Program
• Coffee/Cappuccino Programs

• Dairy Rebate Program
• Workers Compensation Program 

with significant premium savings
• Free State and Federal Labor Law 

Posters (valued at $50)

Sign Up Today and Make Money!
If you are an AFPD member, you 

should sign up now in order to enjoy 
the benefits of these exclusive AFPD 
programs! If you are not a member, 
please contact me to see how you can 
take advantage of these new rebate & 
discount programs.

AFPD is committed to continually 
searching for new programs and 
seeing they meet the needs of our 
members. Expect more exciting 
announcements from us in the coming 
months as we continue to grow 
AFPD.

Don’t Miss this Opportunity to 
Make Money!

Contact AFPD:

EXECUTIVE OFFICE 
30415 West 13 Mile Rd. 
Farmington Hills, Ml 48334

OHIO OFFICE
655 Metro Place S., Suite 600 
Dublin, OH 43017

(800) 666-6233 • F (866) 601-9610 
www.AFPDonline.org

The Grocery Zone
By David Coverly
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AFPD honored at Detroit reception
Detroit Mayor Kenneth Cockrell (left) presented AFPD's 

Harley Davis and member Jim O'Shea of MoTown Snack 
Foods with a plaque to commemorate their contributions, 
time and effort involved in raising funds and distributing 
turkeys to needy Detroit families for Thanksgiving. AFPD 
gave out over 2,200 turkeys during its annual Turkey Drive. 
MoTown Snack Foods played a large role in the distribution, 
by allowing AFPD to store and distribute the turkeys from its 
warehouse and also by providing a delivery truck.

far's providing you andyour customers the BEST:

-VALUE -SERVICE far's Nuts 
-Q U A L IT Y  TASTE Madison Heights, Ml

www.karsnuts.com
-VARIETY PROFIT i -soo- k a r - n u t s

Calendar
April 27 & 28,2009
AFPD's 25th Annual Michigan Food & 
Petroleum Trade Show 
Rock Financial Showplace, Ml 
Contact: AudayArabo 
1-800-666-6233

May 7,2009
AFPD's 3rd Annual Ohio Food & 
Petroleum Trade Show 
l-X Center, OH 
Contact: AudayArabo 
16006666233

July 15,2009
AFPD Foundation Golf outing 
Fox Hills Golf Club 
Plymouth, Ml 
Contact: AudayArabo 
16006666233

• Fresh Florida Tomato Month
• National Food Month
• National Pecan Month
• National Soft Pretzel Month 

National Soyfoods Month

Statement of Ownership
The AFPD Food & Petroleum Report 
(USPS 082-970; ISSN 0894-3567) 
is published monthly by Metro 
Media Associates, Inc. (MMA) for 
the Associated Food & Petroleum 
Dealers (AFPD) at 30415 W. 13 
Mile, Farmington Hills, Ml 48334. 
Material contained within The AFPD 
Food & Petroleum Report may 
not be reproduced without written 
permission from AFPD.

The opinions expressed in this 
magazine are not necessarily 
those of MMA or AFPD, its Board 
of Directors, staff members or 
consultants. Bylined articles reflect 
the opinions of the writer.

POSTMASTER: Send address 
changes to AFPD, 30415 W. 13 Mile, 
Farmington Hills, Ml 48334.

ADVERTISERS: For information on 
advertising rates and data, contact 
AFPD, Anthony Kalogeridis, 30415 
W. 13 Mile, Farmington Hills, Ml 
48334, (800) 666-6233.

AFPD works closely with the 
following associations:

I F D A  MM
INTERNATIONAL FOOOSERVICE JUHMNDISTRIBUTORS ASSOCIATION IlJO M

m  fcisSA HU
tff®e mU

FOOD INDUSTRY ^ 0 0
ASSOCIATION EXECUTIVES _____
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P e t ro l le u im  1N e w s  &  Vii e w s
Information of Interest to Petroleum Retailers, and Allied Trades

NACS report says motorists are 
more price savvy
While consumers believe that 

marketers make much more money 
than they actually do—they don’t 
blame retailers for high pump prices, 
according to a report released by the 
National Association of Convenience 
Stores (NACS).

Instead, 61% of consumers surveyed 
by NACS cited "manipulation of 
prices by OPEC”, 58% said "lack 
of government oversight" and 50% 
accused “oil speculators." At the 
bottom of a list of nine options, “gas 
stations increasing profits” were 
blamed by only 26%, while 4% 
pointed to gas stations generally.

While pump prices at the beginning 
of 2009 were down about $ 1.40 per 
gallon from last year, consumers remain 
price-sensitive as they struggle in the 
current economic climate. Some 70%

say PRICE is the most important factor 
in deciding where to fill up, and 51% 
say they will still drive 10 minutes out 
of their way to save 5 cents per gallon!

Furthermore, consumers sent mixed 
messages with respect to how much 
they understand the retail sale of 
gasoline. They believe that retailers 
make 40 cents per gallon. But, when 
asked what they thought was a "fair” 
profit, they said 80 cents per gallon. 
However, in actuality, retailers make on 
average___cents per gallon.

Also reported, 24% who purchased 
gas at a c-store also bought coffee at 
the store in the past month, while 14% 
said they bought a sandwich when they 
purchased fuel in the past month.

"This is significant data when you 
are trying to establish marketing 
strategies to attract gasoline and c-store

Changes to Michigan Prepaid 
Gasoline Sales Tax Withhold

On March 1, the Michigan 
Department of Treasury changed the 
Prepaid Gasoline Sales Tax Withhold 
Rate to 11.6 cents per gallon.

Prior to March 1, the rate was 18.5 
cents per gallon. Public Act #556 
of 2008, just recently signed into 
law, requires a review of the rate 
every three months, and to change 
the rate if the average retail price of 
gasoline changes at least 10 percent

since the last change. The new rate 
was promulgated after review of the 
statewide average retail price of self- 
serve unleaded regular gasoline for 
the period October 1, 2008 through 
December 31,2008.

This more frequent review and 
ability to amend the withhold rate on 
a quarterly basis will help keep the 
withhold rate more in line with the 
actual sales tax collected.

Marathon rejects plans to split
Marathon is ditching a plan to 

split into two separate companies 
focusing on upstream and downstream 
operations, citing the current economic 
downturn. The independent refiner had 
looked at the idea as a way to enhance 
shareholder value.

Given this environment, we have

concluded it is in the best interest of our 
shareholders to remain a fully integrated 
energy company,” said Marathon CEO 
Clarence P. Cazalot, Jr.

One of the key advantages to keeping 
Marathon as one company is the ability 
to fund capital projects from internally 
generated cash flows. -  Oil Express

Survival in a meltdown
By Ed Weglarz
AFPD Executive Vice President of 
Petroleum

In an economic slowdown, 
small business owners become 
more vulnerable, because 
they often do not have a great 
deal of capital to carry them 
through the tough times.
On the other hand, small 
businesses are well positioned 
to quickly become lean and 
mean. They can respond 
rapidly to the changing 
marketplace. Here is some 
advice:

1. Watch inventory and supply turnover. If sales are slowing 
down, order in quantities that offer a discount.

2. Revisit accounts receivables regularly. Send out bills more 
frequently. Give bigger discounts for pre-payments, CODs, 
and cash. Offer to take credit cards instead of waiting for 
checks in the mail, especially for those customers who tend 
to need second reminder notices. Consider a “discount-for- 
cash” system.

3. Stay in contact with your customers, ask what items and 
services they need, that you can provide.

4. During a downturn, customers purchase more basic items, 
and cut back on discretionary items. Promote the value 
aspect of the discretionary products you sell.

5. Keep well-trained, good employees through the downturn. 
If you must cut back, offer to cut hours across the board 
instead of firing good people. Keep employees’ spirits up.

6. Review your fringe benefits. You may have to cut back on 
some of them.

7. Bring your bookkeeping up to date. Use it to budget for the 
year ahead.

8. Visit your CPA to get some tax-saving ideas and change 
your estimated payment schedule based on a projection for 
this year and next.

9. Examine all your expenses, and determine where you can 
reduce costs. Each dollar saved in expenses equates to the 
profit on $3-$4 in additional sales. You need to attack the 
problem from both the revenue and expense viewpoint.

10. Watch your invoices for increased wholesale charges, and 
“hidden” fees and surcharges.

These challenging economic times will produce winners and 
losers. You can be a winner and survivor by being more vigilant 
now than ever before.
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Michigan Mechanic 
Training available

E ditor’s Note: Anyone who owns, operates, and/or works at a vehicle 
repair facility  in Michigan must be registered and/or certified by the state. 
You should seriously consider attending one o f  these sessions to be sure 
you are in compliance.

The Michigan Department of State is offering training to help repair facilities 
and their employees with the basic requirements of the Motor Vehicle Service 
and Repair Act.

• There are no course registration fees.
• Registration is first come, first served.
• Class size is limited -  register early!
• Picture ID is required for entry into the buildings where training is held. 

Who should attend?
Repair facility owners, managers, service advisers and technicians.

What will be covered?
• Repair Facility Manual
• Proper written estimates and final invoices
• Record keeping requirements
• Repair facility and mechanic responsibilities
• Common mistakes to avoid
• Other basic requirements

To register, call the Dealer and Repair Resource Section at 517-373-6993.
Date: Day: Hours: Location:
March 18 Wednesday 1 p.m. to 4 p.m. Operations Center, 

Lansing (1)

April 15 Wednesday 1 p.m. to 4 p.m. Operations Center, 
Lansing (1)

May 12 Tuesday 1 p.m. to 4 p.m. Operations Center, 
Lansing (1)

June 11 Thursday 1 p.m. to 4 p.m. Operations Center, 
Lansing (1)

July 15 Wednesday 11 a.m. to 2 p.m. Cadillac Place (2)

July 23 Thursday 6 p.m. to 9 p.m. Lansing Community 
College (3)

August 20 Thursday 1 p.m. to 4 p.m. Operations Center, 
Lansing (1)

September 24 Thursday 6 p.m. to 9 p.m. Kent Career/ 
Technical Center (4)

October 22 Thursday 6 p.m. to 9 p.m. Oakland/Technical 
Campus (5)

1) Operations Center, 7285 Parsons Drive, Dimondale 48821

2) Cadillac Place, 3044 W. Grand Boulevard, Detroit 48202

3) Lansing Community College/West Campus/M-TEC, 5708 Cornerstone Drive, Lansing 48917

4) Kent Career/Technical Center, 1655 East Beltline, N E., Grand Rapids 49525

5) Oakland/Technical Campus Southwest, 1000 Beck Road, Wixom 48393

Ohio Governor includes budget 
dollars for gasoline shrinkage

It appears that the Ohio Governor 
Ted Strickland has included in his 
new budget funds from the gasoline 
shrinkage that are normally paid out 
to retailers.

Within the Department o f Public 
Safety, the Ohio State Highway 
Patrol is facing a $29 million 
shortfall in 2009 because the patrol 
will no longer be receiving a share 
of the gas tax.

In order to keep the patrol from 
facing a $29 million deficit, 
Strickland will propose a change 
in the gasoline shrinkage and 
evaporation allowance.

“Safety is a top priority of this 
administration, and our state 
troopers work with our counties 
and municipalities to keep Ohio as 
safe as possible," Strickland said. 
“We must not weaken the troopers 
strong presence on our highways, 
and we must provide them with the 
resources they need to keep Ohioans 
safe."

The Ohio gasoline shrinkage and 
evaporation allowance, which exists 
to offset the costs to petroleum 
companies for evaporation at the 
pump, was to be raised to 3.0

percent in this biennium, but it 
will be lowered to 1.0 percent, 
which is the national median for 
the last fully compiled set of data 
from 2001. According to the office 
of the Govenor, this change in 
the allowance will generate $38 
million.

Strickland maintains that 
consumers should not pay the 
price for this change. The portion 
of the shrinkage and evaporation 
allowance transmitted to retailer 
will not change, so Ohioans should 
be protected at the pump from any 
added costs.

AFPD will be very involved in 
educating legislators on why the 
gasoline shrinkage was put in 
place. "You cannot charge the State 
Gasoline Tax on a gallon of gas 
when you do not receive a gallon 
of gas," said AFPD Executive 
Vice President of Petroleum Ed 
Weglarzx. "It appears that some 
legislators are turning their heads 
on what might be right or wrong 
because their main interest at this 
time is to generate funds to cover 
the budget shortfalls."

Michigan gas station offers its 
own ‘Stimulus Package’

While the country debates 
bailouts and stimulus packages, one 
local business has developed its 
own program to support the local 
community. The Tel West Fill-Up 
CITGO station in Brownstown, Mich., 
offered free fuel to anyone who bought 
a new Ford, Chrysler or GM vehicle 
from a local dealership in January.

Due to high demand, the station 
extended the program through 
February. The goal was to not only 
help ease the strain on consumers’ 
wallets, but to provide extra support 
to the American automotive industry, 
which is so vital to the Brownstown 
and Detroit communities.

“Our community relies heavily on 
the U.S. auto industry,” said Albert 
Abbas, manager of the Tel West Fill- 
Up. “Many of my customers work 
either at one of the local ‘Big 3’ 
factories and manufacturing plants or

at another business that depends on 
the automotive industry to survive. 
The free gas helps save some cash for 
the motorists, but I also hope that it 
helps new car sales for vehicles made 
right here in our great state.”

He added, “Many people don't think 
about how interconnected businesses 
are. We’re hoping that by doing our 
part, we can help support the whole 
community. As a local business, we 
wanted to do something to help our 
friends and neighbors in these tough 
times. It’s been really gratifying after 
the first month of the program to hear 
how much our customers appreciate 
what we are trying to do.”

The promotion provided free 
fuel to motorists who purchased a 
new car, truck or SUV from Taylor 
Ford and Telegraph Chrysler/Jeep 
in Taylor, Michigan or Rogers 
Chevrolet in Woodhaven, Michigan.
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Join the Secure
Michigan Data Network

A iow s data to be shared among local stores, greatly enhancing check secw ity

D e sk to p  Ed ition

Allows customers with or 
without Internet to safely 
and securely cash checks.

W eb  Ed ition
Supports full scalability 
for m ulti-site operation, 
data sharing, and secure 
back-up.

E n te rp rise  Edition
3  High degree of software 

flexibility, options, and 
other integrated services.

Choose any of our three software offerings with the hardware pic­
tured (left). Or provide your own hardware and we’ll convert your 
existing check cashing data for use with our software.

Features and Extras

• Networking Available
• Data Back-Up
• Anti-Virus Protection
• Cash Drawers & Receipts
• Touch Screens
• Automatic Bank Reverse
• Check Verification
• SS# and OFAC Check
• Integrated Bill Payment

Check 21 (Electronic Deposit) 
Extensive Reports 
Federal and State (CTR)
Print Profile
Print Validation
Loyalty Cards
Multi Language Interface
Employee Permissions
Employee Audit & many more

Monthly Service Agreement includes unlimited in-house technical support and consulting, 
training, software upgrades, access to services, and warranties covering both software and hardware.

MICHIGAN DATA NETORK AVAILABLE WITH THE WEB SYSTEM.

For more information, call 1-800-405-6527, or visit www.securecheckcashing.com

Secure Check Cashing, Inc has been developing and marketing biometric check cashing solutions for over 11 years. We have a proven re­
cord of success, but will continue to strive for excellence while being an industry leader of innovation, product delivery, and overall customer 

service. We continue to set the standard by which all other check cashing solutions are measured.
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Senator Tom Patton: dedicated to the people of Ohio
By Jody Licursi 
Capitol Strategies Group

Growing up in a family of nine 
children on Cleveland’s west side, 
Tom Patton learned the values 
of hard work and commitment 
to one’s family and community 
early on. As a State Legislator, 
he proudly serves the citizens of 
his home district and state with a 
genuine enthusiasm and loyalty that 
quickly reveals the inner sincerity 
and humility of a family-man who 
understands the needs of the people 
he’s elected to represent.

After the tragic events of 
September 11, 2001, Tom Patton 
was inspired to scale back his 
full-time job and run for public 
office. He was elected to the 
Ohio House of Representatives 
in 2003 and reelected to that post 
two more times. In 2008, Tom 
Patton ran for the Ohio Senate 
against the brother of a well-known 
Congressman from Cleveland. The 
strong record he established as a 
State Representative of fighting 
for jobs and better opportunities

for northeast Ohio helped earn 
him the respect of voters in a new 
and broader district. Garnering 
almost 70% of the vote, Tom Patton 
was overwhelmingly elected to 
represent the citizens of the 24th 
Senate District.

As a State Legislator, Tom Patton 
has maintained an unwavering 
focus on job creation and economic 
development issues. In addition to 
the bipartisan economic stimulus 
package he helped pass that is 
expected to create 57,000 new 
jobs, Tom Patton also sponsored 
legislation that established the 
Research and Development Trust 
Fund that invests billions in Ohio 
companies.

To help working families make 
ends meet in a challenging 
economic environment, Patton 
introduced legislation that would 
exempt back-to-school clothing 
under $100 from the sales tax. A 
small businessman himself, Sen. 
Patton understands the importance 
of ensuring Ohio’s tax and business 
climate is competitive with other 
states. “The most important

ingredient to a successful state 
economy is jobs, jobs, jobs” , Sen. 
Patton said. “We must continue to 
do all we can to create and retain 
good employment opportunities for 
the citizens of Ohio.”

Senator Patton’s committee 
assignments for the 128th General 
Assembly enable him to continue 
to focus his efforts on revitalizing 
the economy and creating more job 
opportunities for Ohio families. As 
Chairman of the Senate Highways 
& Transportation Committee,
Sen. Patton will be responsible 
for overseeing hearings on the 
state Transportation Budget in the 
Senate. The multi-billion dollar 
Transportation Budget allocates 
funding for transportation projects 
across the state and contains 
provisions that affect the petroleum 
industry.

Sen. Patton was also assigned to 
serve on the Senate Finance and 
Financial Institutions committee 
and will play a major role in the 
development of the state biennial 
operating budget which will make its 
way through the Senate this spring.

A lifelong resident o f Cuyahoga 
County, Senator Patton remains 
active in his community through 
his involvement with the 
Knights o f Columbus, Cleveland 
Police Historical Society and 
the AFL-CIO. He is president 
of the Treasurers and Ticket 
Sellers Local 756. He resides in 
Strongsville. Ohio, in the very 
home he purchased to raise his 6 
children 33 years ago.

To contact Senator Patton, you 
may call him at (614) 466-8056, 
or send an email to: SD24@ 
senate.state.oh.us

SCADA SYSTEMS SECURITY is your trusted partner in Digital Video Surveillance. 
Our specialists provide the right solution for your businesses security needs. 

After listening to your needs, we will provide you with a FREE custom quote that 
lies within your budget. Our goal is to make purchasing a security system easy! 

Our professional advice and support make the difference.
One source for reliable, proven, and unmatched personalized service.

Superiority! Stability! Simplicity! • Licensed, Bonded & Insured 
Secunty IT & Computer • Time Attendance • Access Control • Networking & Cabling 

Telephone Key Systems & Park • Service & Support • CCTV • Point of Sale

m  SCADA SYSTEMS
Scan Control & Data Comm.

18611 W. Warren Ave. • Detroit, Ml 48228
Phone: 313-240-9400
e-mail: mike@scadagroups.com

1-866-66  SCADA (7 2 2 3 2 )

UNDERGROUND STORAGE 
TANK INSURANCE OF OHIO

210 Bell S treet • C h agrin  Falls , O hio  44022  

• Phone 440 -247-3750  • Fax 440 -247-3720

1 -8 0 0 -5 5 8 -U S T I (8 7 8 4 )

[ f T T T T l j
PUSTR FUND DEDUC TIB LE C O VERAG E  

FOR O HIO  UST O W NERS

.Y.Y.Y O H IO  .Y.Y.Y 
A FPD  M E M B E R S  SAVE M O N E Y !!

BE PR E P A R E D  FOR TH E  O H IO  U ST C O M P LIA N C E  P E R IO D  
.Y.Y.Y JULY 1, 2 0 0 9 .Y > >

AFPD has made it simple to get into proper compliance for your Ohio 
UST financ_iaLresi?Qr»sibilitv (tank deductibles). Don’t worry about having 
previously filed incorrectly with self-insurance, which can open up some 
serious problems after a release. You could be totally excluded from the 
Ohio State fund. You could also free up your cash or credit lines. Take 

advantage of our inexpensive, fully insured coverage. Visit our website at 
www.ustiohio.com for more information.

BUSTR IS INSPECTING ALL SITES. BY FEDERAL REGULATION. ALL TANKS M UST BE 
INSPECTED EVERY 3 YEARS. IF YOU ARE FOUND TO BE O U T OF COM PLIANCE. BUSTR W ILL  

FINE YOU AND REQUIRE THAT YOU TAKE CORRECTIVE AC TION . SOON YOU W ILL ALSO  
HAVE TO DEAL W ITH THE FUEL DELIVERY PROHIBITIO N RULE FROM  BUSTR  

___________________________ CHECK OUR W EBSITE FOR INFORMATION._______________________

USTI/Lyndall has saved many AFPD  m em bers thousands o f dollars and you could 
be one o f them  Com bine all vour store insurance coverages, including liquor 
liability, in to our package program  and you could  save big. even on  your UST 

deductib les. You will have zero out-o f-pocke t fo r UST releases

W E HAVE THE BEST PRICES FOR THE M O ST C O M PREHENSIVE  
CO V ER A G ES  AVAILABLE IN A C O M PLETE PACKAGE.

Insurance underwritten by Motonst Mutual Insurance Company provided by Lyndall Associates. Inc

U S T I is the recognized leader in O hio providing tank owners and operators the correct 
deductib le coverages including several op tions that w ill get you in com pliance w ith all o f 

O hio 's rules and regulations PA and W V program s available
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Detroit Police officials issue directive that prohibits police 
from ticketing stores for unwholesome food

All Detroit Police Commands 
have been ordered to stop issuing 
citations for unwholesome food. In 
part, the memo to police stated: 

“Members of the Detroit Police 
Department lack legal authority to 
conduct food-related inspections or

to issue citations under the Detroit 
City Code to food establishments, 
including grocery stores, for 
offering unwholesome food for sale. 
Therefore, effective immediately, 
[police] shall not conduct inspec­
tions of grocery stores, restaurants.

or other establishments where food 
is served or sold for the purpose 
of enforcing City Code provisions 
concerning food products. [Police] 
shall not issue citations to food 
establishments, including grocery 
stores, for offering unwholesome

food for sale (Sec. 21-5-2) or other 
ordinance provisions under Chapter 
21 (Food & Food Establishments) of 
the City Code.

The memo cited MCL 289.1101, 
also known as the Food Law of 
2000, which gives authority for 
inspecting and taking enforcement 
action for violations of food laws 
to the Director of the Michigan 
Department of Agriculture and in 
certain circumstances, to the local 
health department.

AFPD has been working with the 
City of Detroit officials on this issue 
and commends Mayor Cockrell for 
his swift action.

Detroit
Business
License

The City o f Detroit has ordinances 
that govern the operations of 
businesses located within the City. 
According to city ordinance, you 
must have a Detroit Business 
License to operate certain types 
of businesses in the city. Retail 
businesses that must have a 
Business License to operate in 
Detroit are businesses that engage 
in the following activity:

• Beverage Retail
• Cigarettes Retail
• Gas Station Full/Self Service
• General Food (Pre-Packaged)
• Meat Broker/Wholesaler
• Restaurant
• Vending Machines

To obtain a license you need to 
contact the Business License Center 
in the Coleman A. Young Municipal 
Center, Room 105, 2 Woodward Ave, 
Detroit, MI or phone (313) 224-3178. 
You must pay all license fees when 
you apply.

If you do not have a business 
license, please take immediate steps 
to obtain one so that you are not 
issued a violation, requiring you to 
appear in court which can result in 
fines and penalties. Licenses are 
valid for one year.

SOLUTIONS for your SUCCESS

a full service convenience store supplier, 
exclusive AFPD supplier in Ohio

introduces

&  flffiVlia a V sWMm p  i  z  z  e  r  i  a

Servicing Pennsylvania, Ohio, West Virginia, Maryland, Delaware, 
New York, Kentucky and growing. Incentive programs that are 

unparalled, adding more profits to your bottom line. A state of the 
art food service program. Monthly flyers timed to maximize your 

sales efforts to the selling seasons. Working with you to build your 
business. Now why should you look into Liberty USA’s winning plan?

You have nothing to lose, and everything to gain.

CONTACT OUR SALES DEPARTMENT FOR MORE DETAILS 
Phone: 800-289-5872 ■ 412-461-2700, ext. 3 

Fax: 412-461-2734
www.libertyusa.com ■ e-mail: salesmarketing@libertyusa.com
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A&W and 
SUNKIST 
v Floatsle m o n  lim e  

6  v ita l 
electrolyte?

BIG BLUE
New Flavor!

HYDRIVE
Energy Drinks
•Vitamin ‘Antioxidant 
•Endurance ‘Strength

LONGNECK
REFRESHERS!
•A&W Root Beer -7Up 

-Sunkist Orange ‘RCCola

ARNOLD PALMER
ICED TEAS

•Pomegranate/Lemonade Half & Half 
' — In the Golf Ball Bottle!

VENOM
Energy Drinks

•Black Mambo 
•Mojave Rattler

ARIZONA
ICED TEAS

•Watermelon ‘Lemonade 
•Green Tea *SweetTea 
Xlherry ‘Many Others!

The Choice is  Yours w ith  
Mew Product Releases from

S e e  y o u r  lo c a l  s U p  A c c o u n t  
R e p r e s e n t a t i v e  f o r  D e t a i l s .
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Customer satisfaction edged up, even in hard times
The University of Michigan’s 

quarterly American Customer 
Satisfaction Index (ACSI) reports 
that despite the recession, "customer 
satisfaction with the goods and 
services that Americans buy 
improved in the fourth quarter of 
2008," climbing to 75.7 on the 
ACSl's 100-point scale, up 0.9

percent from the previous quarter.”

Relevant excerpts from the report:
• Customer satisfaction with 

the retail sector, which includes 
department and discount stores, 
specialty retail stores, supermarkets, 
gas stations, and health and personal 
care stores, gains 1.3 percent to 75.2.

• Supermarkets are unchanged with 
an ACSI score of 76 even though food 
prices remain high.

• Discount store giant Wal-Mart has 
mixed results, falling 4 percent for 
its supermarket business to an ACSI 
score of 68, well below the industry 
average, but rising 3 percent for its

non-grocery discount business to 70. 
Wal-Mart’s Sam’s Club also rises 3 
percent to 79.

• Deep discount store Dollar General 
drops 4 percent to a score of 75, not 
from a decline in service, but from a 
migration of a higher socio-economic 
group of consumers to the retailer
-  another effect of the recession -  a 
group that tends to be harder to please.

• Among specialty retail stores, 
Costco is up 3 percent to join Barnes 
& Noble at 83 for the best score in the 
category.

• The ACSI score for e-commerce 
falls 2.0 percent to 80.0. Online 
retail declines 1.2 percent to 82, 
driven mostly by drops for Amazon 
and eBay. But with a small dip. 
Amazon (-2% to 86) remains the 
second highest scoring firm of all 
companies in this release.

Furthermore, the study noted 
that "close to the end of the 2001 
recession, an uptick in ACSI signaled 
that a rebound in the economy was 
near. But as the current recession has 
deepened, consumer behavior has 
changed much more than in earlier 
economic slowdowns. Consumer 
spending has continued to weaken 
while savings have gone up. 
suggesting that at least for the short 
term there will be less revenue for 
sellers and more pressure on profit 
margins and for cost reductions 
... Customer satisfaction becomes 
even more important to individual 
companies, as they need to prevent 
customer defections and compete for 
shrinking dollars."

Ohio alert!
Beware of Lottery scam

A white male, approximately 25-30 
years old, has been striking at retail 
stores all over the Columbus, Ohio 
area with a lottery scam. The suspect 
gets $100 in lottery tickets in hand, 
looking like he wants to purchase 
them. As soon as the tickets are handed 
to him, he quickly runs out of the 
door without paying. The man has 
dirty blonde hair, is very friendly and 
courteous, and often wears a black 
jacket with a yellow liner. AFPD urges 
its members in Ohio and Michigan to 
wait until payment is received before 
handing over any lottery merchandise. 
If you do fall victim to this criminal, 
cancel the tickets that he has stolen 
immediately.

Get
Quenched!

Absopure 
Natural Spring Water 

Is Available 
In Just The Right Size 

For People On the Go!

32HRILH U
Naturally clean, naturally clear Absopure. 

Available at fine stores everywhere.

Absopure 
Tastes Great Because It 

Comes From Our 
Own Natural Source In 

Pristine Southern Michigan!
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MoTown Snack Foods
8341 Lyndon Street • Detroit, Michigan 48238

'? r e 4 /t* te 4 4

S a a t k  F o o t s

‘ A \ o T a * t e  f r o m , M o T o u ) ( t ~

r

\

America s Pretzel Bakery Since 1909'

SNYDERS.
OF HANOVER

When you think of MoTaste, Think of MoTown!
Call Jim or Jim at: (313) 931-3205
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L O W D O W N

Instant Replay is a huge success
By M Scott Bowen 
Michigan Lottery Commissioner

On January 20. the Lottery launched 
a new program giving players a 
second opportunity to win on nearly 
any instant ticket. Many of your

customers may be familiar with this 
new feature, which is called Instant 
Replay™. This innovative program 
allows players to enter their non­
winning instant tickets into a yearly 
drawing for $ 1.000.000. All it takes is 
$10 worth of non-winning tickets to

earn one entry into the drawing pool. 
Over 100 different instant games, 
excluding those with a $2 million top 
prize, are eligible for entry.

Be sure your customers know that 
they may enter as many times as they 
want but individual tickets can only

E N U I NASTROi

MillerCoors™ has a powerful portfolio of beers 
that will increase your businessand grow your bottom line.

O  MillerCoors
Growing business the right way by promoting the responsible enjoyment of beer.

M. Scott Bowen

be entered one time, and all entries 
must be submitted online through the 
Lottery's VIP club Web site, playercity. 
net. Over 220,000 entries have been 
received by Player City already.

The first Instant Replay drawing 
is tentatively scheduled for fall of 
2009. From the pool of entries, five 
finalists will be randomly selected 
to participate in a live grand prize 
drawing to award one finalist the 
$ 1,000,000 prize. The date and 
location of the inaugural Instant 
Replay drawing will be announced 
later this year. The finalists will have 
to present the winning combination 
of tickets entered in order to be 
eligible for the live $1,000,000 
drawing, so make sure you return 
the non-winning tickets to players 
upon their request.

Retailers, make sure your players 
know about this great new program. 
They are sure to be interested in 
taking advantage of the chance 
to win a cool million! Additional 
details on Instant Replay can be 
found on the Lottery's Web site, 
www.michigan.gov/lottery.

Lucky 7s Raffle: Remember Lucky 
7s was launched on March 2. At just 
$10 per ticket, it is priced less than 
Super and Millionaire Raffle tickets 
and promises to be a hot seller. Seven 
digit tickets, beginning with 0000001, 
will be issued in numerical order as 
sales occur across the state. When 
ticket number 1,000,000 is reached, 
sales will close. Players will not be 
able to choose their own numbers 
and must match the exact number as 
drawn by the Lottery.

The Lucky 7s drawing will be on 
or after May 4, 2009, at which point,

Lottery,
Continued on page 18.
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Get a Grip 
on Your Thirst

NEW EASY-HOLD, EASY-OPEN BOTTLE

© 2007 The Coca-Cola Company 'Coca-Cola' "Coca-Cola Zero' "Diei Coke' the Dynamic Ribbon and the Contour Botile are trademarks ot The Coca-Cola Company
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AFPD keeps working hard for you!
Whether it is educating your employees on proper procedures for alcohol sales, testifying at Congressional hearings, or developing purchasing programs to save you money, 
AFPD is here to assist the independent retailer. Here is a brief rundown on some o f the projects that we have been working on over the past month:

Michigan Update Ohio Update

Michigan Underground Storage Tank 
Department Quarterly meeting
AFPD represented its members at this meeting, where the mam 
topics of discussion were the proposed increases in UST fees 
and the training requirements of the new Federal Energy Act

Michigan Society of Association Executives 
Annual Meeting
AFPD attended panel discussions about Michigan's future, 
followed by a panel discussion with Michigan Legislative 
leadership from both the House and Senate

Senator Olshove reception
AFPD represented the interests of its members at 
a reception for Senator Dennis Olshove District 9 
Warren), where we discussed challenges facing small 
businessand AFPD Retaielrs

Store inspections
AFPD staff worked with Michigan Department of Agnculture 
inspectors to conduct evaluations member store facilities

Petroleum industry meeting
AFPD participated in a meeting with Bill Schedel of Marathon 
Oil, John Griffin of API. and Mark Griffin of MPA/MACS to 
discuss issues facing the petroleum industry in Michigan in 
2009, such as MBT. Below-cost-selling, increased tank and 
registration fees, new MUSTR rules and road tax increases.

Food & Fitness
AFPD attended a steenng committee for Kellogg's 
Food & Fitness Initiative, which is planning policy 

changes to promote healthy eating in Detroit

Senator Gilbert meeting
AFPD met with Senator Jud Gilbert regarding prepaid 
Michigan sales tax on gasoline rates and proposed 
increases in state road taxes

BCBS Advisory Council Meeting
AFPD serves on BCBS Advisory Council of 
Associations and met to discuss vanous offerings 
provided by BCBSM.

Michigan Food Policy Council
AFPD staff attended the Michigan Food Policy Council 
meeting where members were assigned to task forces 
and given updates on current protects.

Bottle Bill update
AFPD staff attended the Michigan Recycling Partners 
annual meeting to elect new Executive Board Officers 
and to discuss updates on environmental legislation 
and the bottle bill task force efforts. AFPD's Jane 
Shallal was elected as vice chair of this coalition.

Member program meeting
AFPD executives met in Sandusky, Ohio to review AFPD member 
programs.

Commercial Activities Tax
AFPD continues to gather information from its members to show 
that retailers are being charged the supplier's portion of the 
Commercial Activities Tax. AFPD is pursuing action that will 
prevent the CATax from being charged on an invoice.

Worker s Compensation group rates
As a result of working with a coalition of other Associations, AFPD 
was successful in its efforts to secure a 77% maximum Worker's 
Compensation Group Rating for 2009.

AFPD/Liberty USA meeting
Executives from Liberty USA and AFPD met in Warrensville 
Heights, Ohio to develop a 2009 Action Plan that will benefit 
AFPD members and Liberty customers.

Senator Jim Hughes meeting
AFPD met with Ohio State Senator Jim Hughes in Worthington, Ohio 
to discuss issues facing our Ohio retailers.

Regional meeting
AFPD conducted a Regional Membership Meeting for Central 
Ohio Members on March 3, in Worthington, Ohio.
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If we say it once, 
we ll say it a million times:

‘ ‘ / 7/ t a J t / c  ' i .  ”
(Congratulations to the following retailers for achieving S I,000,000  

or more in total 200S Lottery sales

Special recognition to Michigan’s $2,000,000 retailers: 
Oak Liquor and Wine of Oak Park 
and M T Loonies of Temperance

8 Mile Express
D etro it 

A & L M arket
D etro it

A ngelo’s Food 
Specialties
B enton H arbor

Bell Bar
Bay City

Beverage 1
D etroit 

Big J M arket
D etroit

Cherry Belt Party Store
Inkster

Country Farm  M arket
Pontiac

D anny’s Fine "Wines 
Oak Park

Duffy’s o f  F lushing
Flushing

Five Star Liquor
D earborn

F lorentine’s Pizzeria 
R estaurante &
Sports Lounge
G rand Rapids 

G ator Jakes
Sterling Heights

G ilbert’s Lodge O akland L iquor South Lyon Hotel
St. Clair Shores Party Shoppe South Lyon

Glass Bottle Shoppe Southfield Stop N  Shop
D etroit Pairs Food Store Saginaw

G ratiot Fairm ont Oak Park Super M M arket
Market Parklane Cork & Bottle D etro it
D etro it D etroit Tom m y B ranns
G reat Baraboo Parkw ay Foods Steak H ouse
Brew ing Company D etro it W yoming
Clinton Tow nship Prince L iquor & Tow n & Country
Greenfield Party W ine Shop Liquor
Shoppe Southfield Southfield
Southfield Royal Shopping Place Variety Foods
In N  O ut Store #31 H am tram ck Mini Mart
Detroit Sammy’s D earborn

Larrys M arket R estaurant/Lounge W estland Food Store
D etroit Lansing W estland

Light H ouse Liquor Sax D iscount W h itt’s Party  Store
Oak Park Taylor Battle Creek

Luxor M arket Scotia Stop Food Store
Detroit

M ario’s M arket

Oak Park 

Shoppers M arket MICHIGAN
Lansing C enter Line

MoonRaker Center Line

Battle Creek Shoppers M arket [
New N orthend  M arket
Oak Park

W arren

Short Stop D epot

New Super Fair Foods
Detroit

Saginaw 

Skip’s M arket
Center Line

LOTTERY
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Lottery,
Continued from page 14.

from the 1 million tickets sold, a 
whopping 19,820 winning tickets 
will be selected. Two winning 
tickets will be awarded a cash prize 
of $700,000; 18 winning tickets will 
be awarded a cash prize of $70,000 
each; 1.800 winning tickets will be 
awarded a cash prize of $700 each;

and 18,000 winning tickets will be 
awarded a cash prize of $70 each. 
That is over $5 million in prizes to 
thousands of very lucky winners.

Fiscal Year 2008 Sales: Wayne, 
Macomb and Oakland Counties 
were the top three counties in the 
state with total combined sales of 
$1,131,170,190 in FY 2008. The 
outstanding sales in these three 
counties made up 48.92 percent 
of all Lottery sales in the state.

Congratulations to all our retailers for 
another successful sales year.

New Instant Tickets; On March 
2, we issued two new $2 games:
The Three Stooges and Criss Cross 
Bingo. On March 16 the Lottery 
launched Cinema Cash for $2,
Million Dollar Mega Play for $10 
and $2,000,000 Diamond Dazzler 
for $20. Also watch for Dollar 
Doubler for $ 1; $500s Fury for $2; 
and Detroit Red Wings for $5, all of

which are available March 30.
Retailer Advisory Panel: The

opportunity to talk with our partners 
directly is important to me and I 
appreciated hearing comments and 
suggestions related to point of sale, 
instant ticket vending machines, 
ticket prices, promotions, the 
conversion, shipping of tickets and 
settlements at our first Retailer 
Advisory Panel.

If you have ideas or concerns 
about the Lottery business that 
you’d like to share with us, consider 
signing up and participating in an 
advisory discussion. Lottery officials 
from the Lansing headquarters will 
be traveling around the state to meet 
with retailers to get their opinions on 
what is currently working, what isn’t 
- and what you’d like to see happen 
in the future.

If you are interested in participating 
in these discussions, please contact the 
Lottery's Marketing Division at (517) 
335-5621. We will take your name, 
business name, phone number -  and 
if you have one, your email address. 
You will be contacted when a meeting 
in your area has been scheduled.

Over 95 cents o f  every dollar spent 
on Lottery tickets is returned to the 
state in the form o f contributions to 
the state School Aid Fund, prizes to 
players and commissions to retailers. 
In fiscal year 2008, the contribution 
to schools was $740.7 million. Since 
its inception in 1972, the Lottery has 
contributed more than $15 billion to 
education in Michigan.

For additional information, please 
visit the Lottery’s Web site at www. 
michigan.gov/lottery.

Ohio Supreme Court to 
hear grocery tax case
The Ohio Supreme Court has agreed to 
hear a case seeking to bar the state from 
applying its Commercial Activities Tax (CAT) 
to supermarkets and wholesalers. The Ohio 
Grocers Association (0GA) filed a lawsuit 
in 2006 against the state for applying the 
tax, which the OGA says is barred by the 
state s constitution from being applied to 
supermarkets. "We are not surprised to 
hear of the Ohio Supreme Court’s decision 
today to hear our case,” the OGA said in 
a prepared statement last week "We look 
forward to a ruling upholding the unanimous 
decision of the Court of Appeals that 
imposing the CAT on the sale of food is 
prohibited by the Ohio Constitution."

Take a spin with renewable energy... 
choose DTE Energy's GreenCurrenfs
Ever wish you could do something good for the environment? Now you can.

Sign up for Gree iCSSTernS", the new renewable energy program from DTE Energy.

By paying just a few extra dollars a month, you'll be helping promote the use 
of environmentally friendly energy, generated in Michigan, through wind and 
bioenergy resources.

Increasing the use of renewable energy will reduce our dependency on fossil fuels, 
decrease carbon dioxide emissions, cut down on pollutants in the air we breathe 
and leave a cleaner, healthier planet for future generations.

DTE Energy is committed to minimizing the impact we have on the environment 
And we believe GreenCurrents"' is an important step on that journey.
We hope you’ll join us.

Sign up for GreenCurrents "today! 

Go to www.GreenCurrents.com 

Or call 866-207-6955.

DTE Energy*

T h e  P o w e r  o f  Y o u r  C o m m u n i t y DTE*
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T urn ing  G reen  
In to  Gold.

“Soft, silky entry leads to a round, delicate, dryish ligh t-to - 
medium body w ith whipped cream and m ineral flavors. 
Finishes in a smooth, sweet, and ligh tly warming powdered 
sugar, m ild c itn js  zest, and talc fade w ith nice length. A very 
smooth, clean, and gently style vodka to r m artinis or neat. 
Impressive. The sweet frosting and m ineral aroma and flavor 
profile is exceptionally smooth w ith a nice, spicy, tingling  
fade and very little  warmth. Overall, this is a clean, smooth, 
and balanced vodka."

— Beverage Testing Institute

We took home the gold— for great tasting vodka. No wonder. 360's quadruple-distilled 

for delicious taste, and optimal eco-efficiency. Revolutionary bottle, made of 85% 

recycled glass. Labels made of 100% PCW paper, and printed w ith water-based inks. 

Green and Gold never tasted so good!

E c O c S ^ W ^  V od ka

©  2008 Earth Friendly Distilling Co.. Weston, MO 40%  alcTvol (80 Proof) D istilled From A m erican Grain Vodka360.com  Drink Responsibly. Drive Responsibly Exist Responsibly.
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Join the Parade of savings at the

j H f R w o o d  fo o (\S  f v \c jR d f  g R o J !
GREAT VALUES and DEALS will be given to those who attend the show!

Proud members ofAFPD,

S H E R U JO O D
FOOD DISTRIBUTORS

w ould like to invite AFPD members 
and  our customers to visit our 

70 booths a t AFPD's 25th  Annual

Trade Show
Mon. and Tues., April 27 &28,2009

New Hours: 5-1 Opm Mon.; 4-9 pm Tues.

, financial

46100 Grand River - Novi, M l 48375

^ —
12 MILE ROAD N

-

H  Rock H  
Financial |

f. J  Showplace | 9 i
8
K 5

10 MILE ROAD

f f r m f l w w *  i _  i v b

J j "
Our new distribution center 

is equipped to handle all 
your daily needs.

Every booth will have 
samples you can taste, 
so COME HUNGRY!!

We can meet your needs in 
your Meat, Deli and 
Frozen Food Departments!

ORDER NO W for the Including Booths

MEMORIAL DAY fcoM™ »D7 .cr ' s 
HOLIDAY!

SPEC IA L VALUES— YOU CAN REALLY SA VE IF YOU ATTEND!
P re -re g is te r  w ith  y o u r  S h e r w o o d  F o o d s  S a les  

R e p re s e n ta t iv e  o r  c a ll  fo r  in fo r m a t io n .
T h e  la w  d e m a n d s  t h a t  y o u  b e  a t  le a s t  2 1  y e a r s  o f  a g e  

to  a t t e n d  th is  s h o w .
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ASSOCIATED;?fA F P D
2 5 t £  s 4 » t* iu < z £

FOOD & PETROLEUM DEALERS, INC.

Mft(HflTi(frA\Ni EttftB i ̂

M onday and Tuesday,
April 27 & 28, 2009

Mon., April 27—5 p.m. to 10 p.m. 
Tues., April 28—4 p.m. to 9 p.m.

I
I

f i n a n c i a l I
2009-4 p m l 0 9 - ;

46100 Grand River • Novi, Ml 48375
Present this VIP Admission Ticket for entrance 
to the Annual AFPD Trade Show and you will be 
in the running to win the $1000 Grand Prize 
Door Prize Giveaway!
• Over 200 exhibitor booths there to serve you!!!
• Some of our suppliers will be offering you SPECIAL 

TRADE SHOW ONLY PRICING and will answer any 
questions or concerns you may have.

If that was not enough...
• AFPD will be giving away a number of door prizes 

every hour of every day and one lucky attendee will 
win the GRAND PRIZE OF $1.000 at the end of each 
day at the show!!

WAIVER AND RELEASE: By presentation of this ticket, I hereby state that I am 21 years of age or okJer, and that I 

am a voluntarily participant in this Event I understand that alcohol may be made available by participants and/or AFPD 

and I agree to dnnk responsibly I hereby release the AFPD, its board, officers, agents and employees from damages 

on account of any injury sustained by me, my heirs, personal representatives and assigns and, from any and all claims 

and causes of action for loss of or damage to my property and for any injury sustained by me resulbng from or occumng 

dunng my participation in this Event I further agree to indemnify and hold harmless the AFPD, its board officers, 

employees, and representatives from liability for the injury or death of any person(s) and damage to property that may 

result from my negligent or intentional act or omission as a result of my participating in the Event

I

AFPr^ A * * * " *  | |

F o o d T P e t m l 2 5 t h  A n n u a l
a & Petroleum Trade Show IMonday, April 27 2009. s W / *

uesday, April 28, 2009. (° 1?  p m l |

l l  
I 
I

I

Rtst Name _ 

Last Name __ 

Company 

Address 

Cl|y, State. Zip 

Phone 

Email _ 

Signature

Please check your answer

I  /  f  f. ''cense (Liquor)?
■  I  d. Class C license?

4 IWiat is your job title?
O Manager 
CO Buyer

5 Type of business.

°  Convenience Store 
~r Supermarket 
D  Specially store 
u  Drug Store

I

_Fax

O  Yes 
O  Yes 
□  Yes

CO Owner 
O Employee 
CO Other

3  0*ervice Station 
3  ^ R e s ta u ra n t
O  Other

O  No 
CJ No 

O  No

I
l l ,

I I I

r tiis  ticket with photo ID must h*

^ ^ ^ S P ^ ,eda,,he^ __voestions at (8001 sec 5333

A d m it O ne

i

—  j

The Associated Food & Petroleum Dealers
"Your Voice In The Industry"

If you have any questions 
please contact us at

(800) 666-6233
and ask for Auday Arabo
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Schneider fam ily m arkets o f Northwestern 
M ichigan have "just like home" feel

Grocery stores are the heart of a 
community. Like Mom's kitchen, 
they provide a foundation of 
nourishment and enrichment.

The Schneider family grocery 
stores of the Northwestern Michigan 
communities of Copemish and 
Honor, provide that sustenance.
They supply food to residents 
as well as a friendly smile and 
a helping hand when needed. 
Customers feel welcome as they 
are often greeted when they enter 
the two stores; Copemish Family 
Market and Honor Family Market.

The local food pantries know 
they can count on the markets to 
help with fundraisers by providing 
food and matching customer food 
donations. “I would rather help the 
gentleman down the road who needs 
gas to go to the doctor, than give a 
donation to a national charity.' said 
Marilyn Edginton. president of the 
markets. You see the good it does 
when it's local, she added. "Our 
father was all about taking care 
of the children," said Marilyn and 
she said they have continued that 
tradition by donating to schools and 
children's activities.

The Family Markets are truly 
about family. Marilyn and her sister 
Helen Schneider and three brothers 
Pat, Tim and Dale Schneider all 
work at the stores. Their parents 
Leroy and Rosemary Schneider 
purchased the Copemish store in 
1980 and the Honor store, which 
was formerly called Platte Valley 
Market, in 1990. “My father had 
already retired from three other 
jobs. He was 57 years old. He said, 
‘We’ll just do this for 10 years. See 
how it goes.’ We said we would 
help him. We’ve been here ever 
since,” said Marilyn. That was 29 
years ago. Leroy died in 2006 and 
Rosemary in 2007, but their legacy 
of providing good wholesome food 
and good neighborly dedication lives 
on through their sons and daughters.

Pat’s wife Lorri and two 
daughters-Keri and Jessica-also 
work at the stores. Helen 
manages the bakery, deli, produce 
and finances. Tim is in charge

of advertising and grocery 
management. Dale manages all 
grocery, specialty items, beer, wine 
and liquor. Pat is in charge of the 
meat department in both stores as 
well as the liquor orders in Honor, 
where they make their locally 
famous brats and sausages.

The Michigan Maple Syrup 
Association took the Family Market 
Maple Link Sausages to Lansing and 
served them at a state department 
meeting of over 100 people.

“We make our own bratwursts, 
including salsa-flavored, cherry, 
green pepper and onion, sweet 
Italian, hot Italian, white German 
and beer brats. We tried blueberry 
brats, but they didn't go over too 
well, because of the color," Marilyn 
chuckled. They smoke a lot of bacon 
and also smoke pork chops, jerky in 
several flavors and dried meat snack 
sticks which are less expensive than 
jerky and popular with fishermen, 
hunters, canoers and kayakers who 
frequent the stores. They were 
featured in Traverse magazine.

The Honor Family Market is 
the larger of the two stores with 
11.000 square feet. It currently 
has 23 employees, not counting the 
Schneiders. It is near the Sleeping 
Bear Dunes National Lakeshore on 
the Lake Michigan coast and there 
are numerous inland lakes and rivers 
nearby which bring plenty of visitors 
to the area, especially in the summer.

The Copemish store is just five 
miles away from Crystal Mountain 
Resort so the store gets visitors all 
year. Copemish Family Market is 
8,800 square feet and currently has 
18 employees.

The economic downturn has 
actually helped their business 
because customers are shopping 
closer to home and not driving the 
additional 30 miles to Cadillac 
or Traverse City. “People aren’t 
traveling as far to shop. 1 think 
people are downsizing what they 
buy and eating more wholesome 
foods, like fruits and vegetables,’’ 
said Marilyn.

Shopping habits have changed too. 
“Instead of buying from the bakery,

shoppers bought more baking 
products like flour, sugar and cookie 
decorating sprinkles," said Marilyn. 
More people gave food as Christmas 
gifts by buying fruits and treats and 
wrapping their own baskets. There’s 
been an increase in purchases of 
canning jars, salts and spices as 
people look for ways to eat more 
economically and healthier. Another 
way that shoppers are cutting back is 
by purchasing less expensive cuts of 
meat and only buying chicken when 
it's on sale. The Copemish Family 
Market holds it's annual truckload 
meat sale the week of March 12.
The Honor market starts its sale 
May 7. They hold the sales then 
because most people have emptied 
their freezers and hopefully have 
some money from taxes.

“A lot of our customers live on 
very tight and fixed budgets. We 
know many shop at the first of 
the month. We stock up on our 
best sellers and many sale items 
and those in bulk so we can 
accommodate their needs. We don’t 
want them to travel long distances 
to find items we can provide right 
here," said Marilyn. “We try to keep 
it as simple as we can. We don’t sell 
automotive or tackle items. We stick 
to groceries,” she added.

The family branched into the high- 
end alcohol and beer market. “We

completely revamped the stores to 
accommodate it. It has helped our 
overall sales,” said Marilyn. “Our 
stores are the only place for miles 
that customers can get a good cut of 
steak, a bottle of wine, freshly baked 
bread and a pack of freshly-made 
bratwurst all in one stop.”

Whenever possible, the Schneider 
family sells local products including 
fruits, vegetables and flowers and 
plants such as poinsettias from the 
local greenhouse. They also sell 
locally produced honey, maple 
syrup, jams and jellies.

The Schneiders have been AFPD 
members for a number of years 
and one of the programs they use is 
the AFPD Coupon program. “It’s 
one of the better systems that I’ve 
ever used. We tried several other 
programs that didn’t work as well,” 
said Marilyn.

The Benzie County Chamber of 
Commerce presented the Family 
Markets with the 2008 Outstanding 
Business Member of the Year award, 
based on their community involvement 
and commitment. This commitment 
has become a family tradition.

The Schneider family keeps the 
heart of the Copemish and Honor 
communities beating strong by treating 
the residents of the area like family and 
keeping a pulse on the changing tastes 
and needs of their customers.
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FOOD & PETROLEUM DEALERS, INC.

Thursday, May 7,2009
11 a.m. to 5 p.m.

l-X CENTER
One l-X Center Drive, 
Cleveland, Ohio 44135

Present this VIP Admission Ticket for entrance 
to the Annual AFPD Trade Show and you will be 
in the running to win the $1000 Grand Prize 
Door Prize Giveaway!
• Close to 100 exhibitor booths there to serve you!!!
• Some of our suppliers will be offering you SPECIAL 

TRADE SHOW ONLY PRICING and will answer any 
questions or concerns you may have.

If  that was not enough...
• AFPD will be giving away a number of door prizes 

every hour of the show and one lucky attendee will
win the GRAND PRIZE OF $1,000 at the end of the show!!

WAIVER AND RELEASE: By presentation of this ticket, I hereby state that I am 21 yeats of age or older, and that i 

am a vokjntanfy partxapant in this Event I understand that alcohol may be made available by participants and/or AFPD 

and I agree to dnnk responsibly I hereby release the AFPD. its board officers agents and employees from damages 
on account of any injury sustained by me, my heirs, personal representatives and assigns and, from any and all claims 

and causes of action for loss of or damage to my property and for any injury sustained by me resulting from or occumng 

dunng my participation in this Event I further agree to indemnify and hold harmless the AFPD, its board, officers 

employees, and representatives from liability for the injury or death of any person(s) and damage to property that may 

result from my negligent or intentional act or omission as a result of my participating in the Event

VIP Member Ticket
One Free Admission to 

AFPD’s 3rd Annual 
Ohio Food & Petroleum Show

Thursday, May 7,2009 • 11 p.m. to 5 p.m.

PLEASE PRINT. Ticket used for prize drawings!
■ Completed form required for badge -

First Name___________________________________

Last Name___

I

Company_________

Address__________

City, State, Zip_____

Fax

Signature.

Please check your answer:

1. SDM license (Beer & Wine)?
2. SDO license (Liquor)?
3. Class C license?

4. What is your job title'’
□  Manager
□  Buyer

|  5. Type of business:
□  Convenience Store
□  Supermarket
□  Specialty Store
□  Drug Store

This ticket with photo ID must be presented at the 
door or you will be charged $12.

Please call with questions at (800) 666-6233.

Adm it One

□  Yes □  No
□  Yes □  No
□  Yes □  No

□  Owner
□  Employee
□  Other

□  Service Station
□  Bar/Restaurant
□  Other

The Associated Food & Petroleum Dealers
"Your Voice In The Industry"

If you have any questions 
please contact us at

(800) 666-6233
and ask for Auday Arabo
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MemberPROFILE

Dr Pepper Snapple Group
By Michele MacWilliams

The confusing business of 
beverage bottling and distribution 
was patiently explained to this writer 
during a recent visit to the 7UP 
Bottling Group facility in Redford, 
Michigan.

James Fox, Region Director East 
Michigan, patiently explained the 
history of his company, which is 
actually the Dr Pepper Snapple Group 
-  although he doesn't sell either one in 
Detroit...more about that later.

Fox explained that Dr Pepper 
Snapple Group Inc. is a publicly 
traded company (NYSC: DPS) that 
is actually three companies in one. 
First it is a producer of concentrate. 
They supply syrup to bottlers across 
the country. “We sell Vemors syrup 
to Pepsi. In Detroit, we sell Dr 
Pepper syrup to Coke. Because 
of historical franchise agreements, 
some of our competitors are actually 
our customers as well."

The company is also a bottler 
itself. “We also sell our concentrate 
to ourselves, the confusion lies in the 
fact that some bottlers have a variety 
of different brands, depending on 
where you are in the country, or even 
where you are in the state. In Detroit, 
Dr Pepper is sold by Coke. In Flint, 
we sell it,” he added.

Finally, Dr Pepper Snapple Group 
is also a finished goods company. 
They sell Hawaiian Punch jugs, 
Mott’s Apple Juice, Clamato,
Mr. & Mrs. T ’s and many other 
products. In fact, the Dr Pepper 
Snapple Group is one of North 
America’s leading refreshment 
beverage companies: manufacturing, 
bottling and distributing more than 
50 brands of carbonated soft drinks, 
juices, teas, mixers, waters and other 
premium beverages.

More than 75 percent of the 
company’s overall volume is from 
brands that are either number 
one or number two in their flavor 
categories. In addition to its flagship 
Dr Pepper and Snapple brands, the 
DPS portfolio includes 7UP, Mott’s, 
A&W, Sunkist soda, Hawaiian 
Punch, Canada Dry, Schweppes, RC 
Cola, Diet Rite, Squirt, Penafiel, 
Yoo-hoo, Rose’s, Clamato, Mr 
& Mrs T and other well-known 
consumer favorites.

“Plus, we distribute a number of 
licensed brands in various territories, 
such as Fiji Water, Sunny Delight 
and Big Red,” Fox explained.

A little history
Dr Pepper/Seven Up, Inc. 

was a Plano-based soft-drink 
manufacturing company created 
by the merger of Dr Pepper, 
Incorporated and The Seven Up 
Company on May 19, 1986. The 
merger resulted in the breakup of 
international branding rights held by 
the two independent companies.

Dr Pepper/Seven Up, Inc. was 
purchased by Cadbury Schweppes and 
The Carlyle Group on March 2, 1995.

In early 2006, Cadbury Schweppes 
purchased the remainder of Dr 
Pepper/Seven Up, Inc. and Dr 
Pepper/Seven Up Bottling Group 
from The Carlyle Group. All Dr 
Pepper/Seven Up, Inc. assets were 
absorbed into Cadbury Schweppes 
Americas Beverages (CSAB) along 
with Mott’s Beverages and Snapple 
Beverages holdings. Dr Pepper/ 
Seven Up Bottling Group was 
merged with other Cadbury-acquired 
bottlers and renamed Cadbury 
Schweppes Bottling Group (CSBG).

The company then established 
its own bottling and distribution 
network.

bubbles with excitement

James Fox, Regional Director East Michigan

In May 2008, Cadbury pic (CBY) 
and the Dr Pepper Snapple Group 
(DPS) became separate entities.
The Dr Pepper Snapple Group was 
established following the spinoff 
of Cadbury Schweppes Americas 
Beverages (CSAB) from Cadbury 
Schweppes pic., unifying more than 
50 leading brands under a common 
vision, business strategy and 
management structure.

“Originally we were a bunch of 
independent family-owned bottling 
systems, making it difficult to compete 
against the large cola companies and 
hard to come up with a consolidated 
voice. Now, we are the third 
largest soft drink company in North 
America, with 20,000 employees,
24 manufacturing facilities, and 
200 distribution centers," said Fox. 
“We service 70 percent of the U.S. 
population in 30 states,” he added.

“Nearly half of DPS’ annual 
volume is distributed through 
our company-owned bottling and 
distribution network. The remainder 
is driven through third-party/licensed 
bottlers and distributors, including 
those in both the Coca-Cola and 
Pepsi bottling systems, as well as 
independent bottlers, brokers and 
distributors. That is where people 
become confused,” Fox noted.

Fox is optimistic about the future 
of his company and its employees. 
“Although the beverage industry isn’t 
recession-proof, we don’t seem to be 
as affected as other industries,” he

explained. “People may be cutting 
comers, but they still want the luxury 
of their favorite soft drink.”

James Fox has served his entire 
25-year career in the beverage 
industry. “This is a great industry,
I’ve loved it. People are passionate 
about the business and every day is | 
different,” he added. Fox explained 
that the Metro Detroit area is one 
of the most competitive beverage 
markets in the country. “Coke,
Pepsi, Fay go and IDI are all very 
strong. In order to stay competitive, 
we have had to work hard and build 
strong customer ties."

Since the company’s consolidation 
in 2006, Fox has seen a great deal 
of career opportunities open up for 
employees. “Before, when we were a 
bunch of family-owned independent 
bottlers, career advancement was 
limited. The consolidation brought all 
these great people together under one 
masthead. Employees can grow and 
advance within the company. It has 
opened a lot of doors.”

In addition, Fox says that resources 
have been expanded and knowledge 
shared across the company, creatil g 
a bigger footprint and smarter 
operating practices.

Although the beverage bottling 
distribution industry may be confusing 
to the lay person, it is important to 
note that wherever one travels in 
North America, your favorite soft 
drink -  including Dr. Pepper and 71 3 
- will be available at the comer store.
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Guaranteed to lower your electric bill!
J  Reduces electricity required by inductive loads (motors)! 
J  Same utility provider / No contracts or monthly fees!
J  Eliminates harmful power surges!
J  Reduces "noise" in the electrical system

J  60 day money back guarantee if we 
don't lower your monthly electric bill! 

J  Free Energy Service Analysis!
J  Power Factor Optimization!

Industrial Commerdal Single and 3-Phase 
Power Factor Optimizer

n  ^cn  H im  /

/ / / i 'LL ilJ
31355 West 13 Mile Rd„ #102 l~ ~ T )  j  C n a r r i w

Farmington Hills, Ml 48334 J  y y  O t 1 V K S I
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ASSOCIATED
v A f p n  AFPD Member 
atI^TV-L x -L^ Exclusive!!

FOOD &  PETROLEUM DEALERS, INC.

The AFPD/Staples Business Advantage Program

STAPtES
Business Advantage*

AFPD Members will receive an average of 10% to 20% Savings from 
regular Staples pricing on any and all purchases from Staples.

FREE Next Day Delivery on orders of $50 or more.

Staples will custom design a program for your business so you can stretch 
out your every dollar.

You are always guaranteed the lowest Staples price available.

Staples is the only office supply company to receive the J.D. Powers 
award three years in a row.

Sign up today to and save on your everyday items, from paper to 
computers and much more.

STAPLES Link.comSI*

To sign up for this program today 
Call Dan Behrendt at 1-800-693-9900 ext. 584 or 

Auday Arabo at the AFPD Office Today 1 -800-666-6233!
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Classified
FOR SALE-Toledo automatic meat wrapper in 
excellent condition sold due to lack of space 
in meat dept. Complete with extra printer and 
assembly. Wrapper is from 2000 or 2003. Call 
Munim Yono at 248-722-9111 or will trade for a 
smaller version.

S1M10N FOR SALE-Located on the east side 
of Columbus, OH. Retail gas service and 
convenience store business with C-1/C-2 liquor 
licence and real estate. Senous and confidential 
inquiries only. Please call (614) 523-2947.

BUSIESS OWNERS-N eed cash fast? $50,000 to 
$2 million loans. Bdsiness loans; Lines of credit; 
Equipment loans/ Call Bob at Sun Management 
and Financial (248) 353-1600.

FOR SALE-Oakland County Shell gas station, 
3/4 acre of property, high traffic area, off freeway 
exit. Convenience store, car wash, gasoline and 
diesel sales. Serious inquiries only. Contact 
Joe: H (810) 229-5929, C (248) 854-1856

FAST FOOD RESTAURANT FOR SALE-L oca ted  in 
nice Detroit westside area on 7 mile rd. Newly 
remodeled, drive-thru, equipped to run, plenty 
of parking spaces. Good Investment. Owners 
looking to retire. If interested, please call Maria 
at (248) 980-4558.

SLUSH MACHINE FOR SALE-Tavlor brand slush 
machine for sale, model #349 with 4 flavored 
beverage cylinders that feature automatic defrost 
and power saver. Can provide you with start-up 
supplies such as plastic cups, lids and straws. 
Asking $9,999.00 firm. Please call Jay or John 
at (586) 757-2130.

DRY STORAGE WAREHOUSE-Reasonable rates 
Call (313) 491-1500.

STORAGE-Liquor, beer and wine storage. 
Licensed since 1946. Call (313) 491-1500.

NEED EXTRA DRY STORAGE?-F a m ily  owned 
Westside Cold Storage for dry or freezer space. 
Located at 3340 Trumbull Ave., Detroit, Ml. 
Accessible Monday - Friday 7:00am to 3:00pm. 
Reasonable rates, easy unloading/pickup and 
protected by Guardian Alarm. Call (313) 961-4783.

fOR SALE—Michigan thumb area convenience 
store. Beer, wine, lottery, gas, food & property. 
Call (810) 387-3390 or (810) 387-0154.

LNJU0R STORE FOR SALE-Located in Muskegon 
(West Michigan). Busy Location. Must sell, 
owner moving out of state. Asking $329,000. 
Senous enquines only. Call (231) 288-0532.

WRSAlf- Self serve rotisserie chicken warmer, 
marinading machines, pannini maker, 5hp 
Hobart meat grinder, ice table, 4' cigar humidor, 
soup station, compressor, gas heater, blower, 
tans, commercial cooking pots, pans, deli trays, 
s l« & more! All in excellent condition, must
sal- West Bloomfield, Ml. Call (248) 626-2662 
ask for manager.

****“ ■4 acre commercial lot, more available, 
,evel- vacant. Roscommon County, Ml. Possible 
S fifroo te t location in the center of town. 
wub.OOO please call (989) 389-1428.

WNSAIf— 5 plus acres with 25,000 sq. ft. ret; 
ana storage building with phone, electric ar 
natural gas. In the center of town. $495,0C 
Please call (989)389-1428.

SALE— Alma, Ml. 14 plus acres at 
xprewway with 6 on & off ramps. Good 
unajng site, class A road. Natural gas at the 

aid electric on the property. $495,000 or 
Dew offer’ Please call (989) 389-1428.

Price Reduced!! Bakery & pizza store 
S-door waik.jn cooler. High traffic 
air Shores. Building and business 

^ueeci. Will consider leasing building. A must 
Lall Paul Mulier at (586) 212-3138.

S r S J f ^ - G ^ t  location (N/W Columbus, 
strwp. 9asoline station with convenience 

auto repair. Serious and confidential 
Nunes only please. Call (614) 580-8505.

New Environmental Protection Agency 
administrator outlines values and priorities

Lisa P. Jackson, the U.S. 
Environmental Protection Agency 
(EPA) Administrator-Designate, sent 
a memo to all U.S. EPA employees 
introducing herself. In the memo Ms. 
Jackson outlined three values President 
Obama has indicated the agency

should follow and essentially her top 
five priorities. The three values are:
1) Science must be the backbone for 
U.S. EPA programs, 2) U.S. EPA must 
follow the rule of law and 3) U.S. EPA 
actions must be transparent. The five 
priorities are: I ) Reducing greenhouse

gas emissions, 2) Improving air 
quality. 3) Managing chemical risks, 4) 
Cleaning up hazardous waste sites, and 
5) Protecting America’s water.

You can view the full text of 
the memo at: www.epa.gov/ 
administrator/memotoemployees.html

• Where Service, 
Quality and Price meet!

•Cube Ice 
•Block Ice 
•Crushed Ice 
•Dry Ice 
•Cash & Carry 
Department at 
Wholesale Prices 
•Best Prices in Town! 
•Centrally Located 
for Best Delivery!

The Abbo Family has 
served Detroit’s ice 
needs since 1984!

u.s. ICE  
C O R P .

10625 West 8 Mile Rd. 
Detroit, Ml 48221 
(313) 862-3344 

Fax (313) 862-5892

LARGEST IC E  M ANUFACTURER  
IN  THE C ITY  O F DETROIT,

with a manufacturing capacity of 
400 tons (800,000 lbs.) of ice per day!

April 2009 I 27

http://www.epa.gov/


ASSOCL
FOOD & PETROLEUM DEALERS, INC.

AFPD Member Exclusive!!

• AFPD Member Stores that qualify as Independent Supermarkets will receive a
2% quarterly rebate on all Nestle Net Ice Cream Sales when they dedicate 50% of 
their ice cream space to Nestle Ice Cream brands.

• All other AFPD Member Stores (Gas Stations, Convenience Stores, Liquor Stores, etc) 
will receive a 9% quarterly rebate on all Nestle Net Ice Cream Sales if their store sells 
Nestle Ice Cream brands Exclusively.

• All other AFPD Member Stores (Gas Stations, Convenience Stores, Liquor Stores, etc) 
will receive a 2% quarterly rebate on all Nestle Net Ice Cream Sales if their store sells 
Nestle Ice Cream brands and other competing ice cream products.

• All rebates will be paid out through the AFPD office once a quarter.

• All freezer equipment and helpful point of sale fixtures for this program are FREE! 
(Subject to Pre-Quailification by Edy’s Sales Representative, quarterly sales to
be evaluated.)

To sign up for this program today,
Call Jeff Bush from Nestle at 1- 800-952-7558 ext. 1034 or 

Auday Arabo at the AFPD Office at 1-800-666-6233!

AFPD/Nestle Ice Cream  Program

2 8  I AFPD Food & P e tro le u m R E P O R T www.AFPDonline.org

http://www.AFPDonline.org


r

ASSOCIATED«W VFPD
FOOD & PETROLEUM DEALERS, INC.

AFPD Member 
Exclusive!!

Coupon Redem ption
M ake m oney and save t im e  by le t t in g  th e  AFPD 

p ro fess iona ls  hand le  yo u r coupons!
The Associated Food 6 Petroleum Dealers (AFPD) Coupon Redemption Program eliminates a re ta ile r’s time 
consuming and costly chore of sorting, counting, and mailing coupons to individual manufacturers. It also 
reduces the volume of accounting records retailers must keep, leaving you w ith more tim e to effective ly 
manage your reta il business.

***Plus AFPD will PAY YOU 5 Cents for every valid 
coupon you redeem through us!***

Our program is simple. Flere’s how it  works:
• Call our office and speak to Flarley Davis 6  f i l l  out our survey.
• You package and mail your coupons to the AFPD office.
• We take care of the coupon sorting and mailing for you.
• We then send you a check for the amount of the coupons redeemed, minus a security deposit for 

any potential charge backs.
• At the end of the year we w ill release any security deposit you have remaining.
• At the end of the year, we w ill send you a check for the number of valid coupons you redeemed 

through AFPD. (5 cents per coupon!)
• Should a problem occur, our dedicated coupon staff is there to assist you.

BONUS: You will receive the face value of your coupon plus 5 cents for each 
valid coupon you redeem through our program!

Taking coupons allows you to compete and now through 
the AFPD Coupon Redemption Program WILL MAKE YOU 
MONEY! We do all the work, and you GET PAID!

The AFPD Coupon Redemption Program has been 
successful for more than 25 years. We hope you w ill 
take advantage of our program and allow us to make 
money for you today!

Harley Davis or Jane Shallal at the 
AFPD Office Today! (800) 666-6233 ASSOCIATED.W V F P D

FO O D  &  PETROLEUM DEALERS, IN C .

AI'PI) Executive Office
30415 West B  Mile Road 
Farm ington Hills, M l 48334 
(248) 671 0600 • I : (248) 671 9610

Al PI) O hio Office
655 Metro Place S , Suite 600
Dublin, OH 43017
(800) 666 6233 • F (866) 601 9610

J
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Tr a ^  ^

' C A R N T V ^ ° JOn Friday,
February 6, 
the Associated Food 
& Petroleum Dealers hosted its 
93rd Annual Black Tie dinner at 
Shenandoah Country Club in West 
Bloomfield, Michigan. The event, 
which drew leaders from the food, 
beverage and petroleum industries 
in both Michigan and Ohio, was 
themed Circus Circus and featured 
carnival and casino-style fun.

“The Trade Dinner is our annual 
opportunity for industry leaders to 
meet socially and enjoy an evening 
together with good food and 
entertainment.” said AFPD President 
Jane Shallal. "Attendees are the 
‘Who’s Who’ of the food, beverage

and
petroleum 

industries.”
Michigan Speaker of the House 

Andy Dillon and Detroit Mayor 
Ken Cockrell joined Shallal on the 
stage during the dinner program, 
where the highlight was a circus- 
themed video tribute to AFPD’s 
sponsors and board members.

After dinner, guests danced to the 
sounds of Slight Return , featuring 
Karen Newman and Steve Acho. 
They also enjoyed casino games 
with special door prizes which 
included a trip for two to Las 
Vegas. Scotch, Cognac and cigar 
tent and a cappuccino station.
In all, there was something for
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A SPECIAL THANK YOU TO ALL OF OUR

AFPD Tr a d e  Din n e r  s p o n s o r s

Platinum Sponsors

DIAGEO
Cold Sponsors

DTE Energy

Silver Sponsors

Bronze Sponsors

Blue Cross ,,,
Blue Shield T V  _ VDairy mens

Mic h ig a n

LOTTERY

^  4  MNORTH A 1 JLJiiJNORTH a-» 
POINTE A *w

Pf< ■'XIMO

____________  ®  M illerO xsrs

" • S S *  — ............. ,  j i a  m m
SU P ER VA LU  U > i — U T

Th i  9 3 r d  \ n n u \ l Tr a d i D i n n ir  & B \ ll o i t h i  Vs s o c i u id  lo o n  & P iTR O LII'M  Dl \L IR S  
i R ID V t, llR R I'V R X  6 , 2 0 0 9

AFPD thanks its sponsors and 
Trade Dinner Committee

Co-Chairs:
Jerry Shannon, Country Fresh 
John Denha, 8 Mile Foodland

James V. Bellanca, Jr., Bellanca, Beattie & DeLisle, P.C. 
Jim Chuck, Frito Lay, Inc.

Paul Elhindi, Lyndhurst Valero 
Bobby Hesano, D&B Grocers Wholesale 

Marsha Keenoy, Diageo 
Joe O'Bryan, 7UP Bottling Group 

Jim O'Shea, MoTown Snack Foods 
Ernesto Ostheimer, Sherwood Food Distributors 

Rudy Patros, United Processing Solutions 
Mark Sarafa, Absopure Water Company 

Patricia Slack, Blue Cross BlueShield of Michigan 
Bill Viviano, Emeritus Director 
Pamula Woodside, DTE Energy 

Norman Yaldoo, University Foods 
Chris Zebari, New Hudson Food Market
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Heeren Brothers
Your Home for Michigan Produce

• ' c
*  •  fruits & veggies

X more
matters.

B R o >

PRODUCE

For further information, please contact our sales staff.

1060 Hall Street SW | Grand Rapids, MI | 616.452.8641 | 800.632.9137 | www.heerenbros.com
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10148 GRATIOT AVENUE DETROIT. M ICHIGAN 48213
MIKE ESSELTINE / GENERAL MANAGER / PH: 800-456-1880 / FAX: 989-684-6390 / MIKE@BETTERMAOENORTH.COM 

AVAILABLE ONLINE AT BETTERMADESNACKFOODS COM, BY PHONE AT 800-332-2394 AND THE BETTER MADE OUTLET STORE.

Celebrating our 20th Anniversary!
Rated A- (Excellent) by A.M. Best

NorthlPointe
Insurance Co.

Admitted, Approved and Domiciled in Michigan

Endorsed by the AFPD as a Liquor Liability 
provider for 19 consecutive years!

©2007 North Pointe Holdings Corporation

Specializing in general liability and property, our programs 
are exclusively designed to meet the insurance needs of 
Michigan and Ohio businessowners.

• General Liability
• Liquor Liability
• Property
• Tool and Equipment Coverage
• Crime Coverage
• Garage Keepers Coverage
• Towing Coverage

Give us a call:

(800) 229-6742
Fax: (248) 357-3895; www.npte.com 

OR
call AFPD at (248) 671-9600 or (800) 666-6233
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SUPPORT THESE AFPD SUPPLIER MEMBERS
ASSOCIATES:
AMR - Association Management

Resources (734)971-0000
Judeh & Associates . .(313)277-1986

AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor (313)867-0521
National Wine & Spirits . 1-888-697-6424

1-888-642-4697
Trans-Con Sales & Marketing. . 1-888-440-0200 

BAKERIES:
Ackroyd's Scotch Bakery...............(313) 532-1181
Great Lakes Baking Co................(313) 865-6360
Interstate Brands/

Wonder Bread/Hostess . (248) 588-3954

BANKS/FINANCIAL SERVICES
ATM Depot....................................... (248)414-9600
ATMofAm enca.............................. (248)932-5400
ATM of Michigan (248) 427-9830
Bank of M ich ig a n ...........................(248)865-1300
Comenca Bank . .  (313) 222-4908
Community South Bank. . (616)885-1063
DTI Systems - Quick Capital___ (586) 286-5070
Huntington B an k............................(248) 626-3970
IPP of America................................. (973)830-1918
Legal Collections............................. (248)982-2029
Level One Bank................................(248)737-1115
MoneyGram.................................... (517)292-1434
......................................................... (614)876-7172
Netco S erv ices.............................  1-866-286-9188
Peoples State Bank.......................(248) 548-2900
Speedy A T M ..................................(614)226-2027
TSG Group, LLC ........................... (614) 523-2947

BEVERAGES:
7UP / American B o ttling ................(313)937-3500
Absopure Water Co......................  1-800-334-1064
Anheuser-Busch Co...................... 1-800-414-2283
B & B Beer Distributing Co.............(616) 458-1177
Bacardi Imports, Inc........................ (734) 459-2764
Brown-Forman Beverage C o .. . .  (734) 433-9989
Brownwood A cres...........................(231) 599-3101
Cadillac Coffee.................................(248) 545-2266
Central Distributors........................ (734) 946-6200
Coca-Cola Bottlers of Ml
...................................Auburn Hills (248) 373-2653

....................................... Belleville (734) 397-2700
.................................Metro Detroit (313) 868-2008
.....................................Port Huron (810) 982-8501
Coca-Cola Bottling - C leveland.. (216) 690-2653
Coors Brewing Co.........................(513) 412-5318
Dan Henry Distributing............... (517) 393-7700
Diageo............................................ 1-800-462-6504
Distilled Spirits Council of the US . (202)628-3544
E & J Gallo W ine ry ......................(248) 647-0010
Eastown Distributors....................(313) 867-6900
Fan-TCorp................................... 1-877-278-2807
Faygo Beverages, Inc.....................(313)925-1600
Future Brands................................. (248)471-2280
Galaxy W in e ................................. (734)425-2990
General Wine & Liquor Co.............(313) 867-0521
Great Lakes Beverage..................(313)865-3900
Hansen’s Beverage.......................................... (313) 575-6874
Henry A. Fox Sales Co................. 1-800-762-8730
Hubert Distnbutors, Inc...................(248) 858-2340
Imperial Beverage.......................... (269) 382-4200
Intrastate D istributors....................(313)892-3000
J. Lewis Cooper Co..........................................(313) 278-5400
Jones Soda..................................... (269)217-4176
Kent Beverage Co. Inc.....................................(616) 241-5022
Liquor Group.....................................................(248) 449-2987
McCormick Distilling Co..................(586) 296-4845
MGL S elect...................................................... (734) 524-0100
Mike's Hard Lemonade .. . (248) 344-9951
Miller Brewing Company................(847) 264-3800
National Wine & Spirits ............. 1 -888-697-6424
........................................................  1-888-642-4697
New England Coffee C o ............... (717) 733-4036
Old Orchard B rands......................(616)887-1745
On Go Energy Shot...................  1-877-LIV-ONGO
Paramount Coffee.......................... (517)853-2443

Pepsi-Cola Bottling Group
-  Detroit ............................. 1-800-368-9945
-  H o w e ll............................... 1-800-878-8239
-P ontiac ............................ (248) 334-3512

Pernod Ricard USA......................(248) 601-0172
Petitpren, Inc.................................... (586)468-1402
Premium Brands of Ml (Red Bull). 1-877-727-0077
Shaw-Ross International Importers (313) 873-7677
Skyy S pirits................................... (248) 709-2007
Tri-County Beverage....................(313) 584-7100
United Beverage Group............... (404 ) 942-3636
Verndale Products...........................(313)834-4190
X a n g o .............................................. (313)608-9847

BROKERS/REPRESENTATIVES:
CROSSMARK Sales Agency (734) 207-7900
Property One Real L iv in g ...........(614) 545-1421
S & D M arketing........ (248)661-8109

CANDY & TOBACCO:
Altna Corp. Services . . . (513)831-5510
Martin Snyder Product Sales . . (313) 272-4900
Nat Sherman....................................(201)735-9000
R J Reynolds ............................... (336)741-5000

CAR WASH:
Car Wash Technologies.............  (724) 742-9000

CATERING/HALLS:
A-1 Global Catering......................(248) 514-1800
Farmington Hills Manor............... (248) 888-8000
Penna's of S te rling ......................(586) 978-3880
St. Mary's Cultural Center.. .(734)421-9220
Tina's C a tenng ............................... (586)949-2280

DAIRY PRODUCTS:
Buth-Joppe's Ice C ream ............. (616) 456-1610
Country Fresh/Melody Farms . 1-800-748-0480
D a irym ens...................................  1-800-944-2301
Edy's Grand Ice Cream............... (734) 656-1034
Frosty Products............................ (734) 454-0900
H Meyer D a iry .............................. (513)948-8811
Kistler Farms.................................(269)788-2214
Pars Ice Cream Co.......................(313) 366-3620
Prairie Farms Dairy Co................  (248) 399-6300
Williams Cheese Co..................... (989) 697-4492

EGGS & POULTRY:
Linwood Egg Company............... (248) 524-9550
Weeks Food Corp.........................(586) 727-3535

ENVIRONMENTAL & ENGINEERING:
Environmental Services of Ohio . 1-800-798-2594
Flynn Environmental, Inc............. (330) 452-9409
Huron Consultants..........................(248) 546-7250
Oscar W. Larson Co.......................(248) 620-0070
PM Environm ental....................... (517)485-3333

FRESH PRODUCE:
Aunt Mid Produce Co.....................(313) 841-7911

FUEL SUPPLIERS:
Atlas Oil Company...................
Central Ohio Petroleum

Marketers, Inc......................
Certified Oil Company.............
Countywide Petro leum...........
Free Enterprise, Inc..................
Gilligan Oil Co. of Columbus, Inc
Gillota, Inc.................................
Refiners Outlet Company . . .
Ullman Oil, Inc..........................

ICE PRODUCTS:
Arctic Glacier, Inc.......................... 1-800-327-2920
U S. Ice Corp.................................(313) 862-3344

INSURANCE:
AAA Michigan............................1-800-AAA-MICH
Advanced Insurance Marketers .. (517) 694-0723 
Al Bourdeau Insurance Services (248) 855-6690
Avizent.........................................  (614)793-8000
BCBS of Michigan......................... 1-800-666-6233
CBIZ Benefits & Insurance

Services...................................(614) 793-7770
Charles Halabu Agency, Inc......... (248) 968-1100
Cox Specialty Markets.................  1-800-648-0357
Frank McBride Jr., Inc..................(586) 445-2300
Gadaleto, Ramsby & Assoc........  1 -800-263-3784
Lyman & Sheets Insurance......... (517) 482-2211
McCarthy & F lynn ........................(248) 545-7345

1-800-878-2000

(614) 889-1860 
(614) 421-7500 
(440) 237-4448 
(330) 722-2031 
.1-800-355-9342 
(216) 241-3428 
(216) 265-7990 
(440) 543-5195

Meadowbrook Insurance Group . 1-800-482-2726
North Pointe Insurance..................(248) 358-1171
Rocky Husaynu & Associates. . .  (248) 851-2227 
Underground Storage Tank Insurance (L y n d a ll 

A s s o c ia te s , I n c . ) .......................... (440)247-3750

INVENTORY SERVICES:
PICS/Action Goh’s ........................  1-888-303-8482

MANUFACTURERS:
Art One Sign Expo, Inc................ (248) 591-2781
Burnette Foods, Inc...................... (616)621-3181
Cateraid, Inc...................................(517)546-8217
General M ills ................................. (248) 465-6348
Jerusalem Foods.......................... (313)846-1701
Old Orchard B rands....................(616) 887-1745
Red Pelican Food Products . . . .  (313) 921-2500
Signature S igns..........................  (586) 779-7446
Singer Extract Laboratory...........(313) 345-5880
Williams Cheese Co..................... (989) 697-4492

MEAT PRODUCERS/PACKERS:
C. Roy & Sons...............................(810) 387-3975
Kowalski Sausage Company___(313) 873-8200
Nagel Meat Processing Co..........(517) 568-5035
Wolverine Packing Company . . .  (313) 259-7500

MEDIA:
Booth Newspapers...............
Chaldean News......................
Detroit Free Press.................
Detroit N e w s..........................
HSI............................................
Michigan Chronicle...............
Suburban News—Southfield
Trader Publishing...............
WDIV-TV4..............................

(734) 994-6983 
(248) 932-3100 
(313) 222-6400 
(313) 222-2000 
(586) 756-0500 
(313) 963-5522 
(248) 945-4900 
1-877-792-7737 
(313) 222-0643

POTATO CHIPS/NUTS/SNACKS:
Better Made Snack Foods...........(313) 925-4774
Detroit Popcorn Company........... (313) 835-3600
Frito-Lay, Inc..................................  1-800-359-5914
Herr's S nacks.................................(248) 967-1611
Kar Nut Products Company . . .  (248) 588-1903 
Motown Snacks (Jays, Cape Cod)(313) 931-3205 
Nikhlas Distributors (Cabana). . .  (248) 582-8830 
Up North Jerky O utlets............... (248) 577-1474

PROMOTION/ADVERTISING:
DBC America.................................(313) 363-1875
Enterprise Marketing....................(616) 531-2221
PJM Graphics.............................. (586) 981-5983
Promotions Unlimited 2000, Inc.. (248) 372-7072

RESTAURANTS:
Ram's H orn ...................................(248) 350-3430

SECURITY/SURVEILLANCE:
ADT Security Services, Inc.......... (248) 583-2400
Axiom Protection Group Inc... . (734) 942-1600 
Freedom Systems Midwest, Inc.. (248) 399-6904
C-Biz Solutions............................  1-877-271-3730
Scada Systems.............................. (313)240-9400

SERVICES'
AAA Michigan............................. 1-800-AAA-MICH
Advance Me Inc............................ (770) 590-9822
Al Bourdeau Insurance Services. 1-800-455-0323 
American Communications of Ohio. (614) 855-7790
American Mailers..........................(313) 842-4000
AMT Telecom Group................... (248) 862-2000
Bellanca, Beattie, DeLisle.............(313) 882-1100
BMC.................................................. (517)485-1732
Carttronics, Inc..............................(760) 707-1265
Central Alarm Signal...................... (313)864-8900
Clear Rate Communications.........(734) 427-4411
Constellation New Energy...........(248) 936-9027
Cox, Hodgman & Giarmarco, PC. (248) 457-7000
Cummins Bridgeway Power........ (248) 573-1515
Detroit Warehouse Co..................(313) 491-1500
Diamond Financial Products. . . .  (248) 331-2222
Dragon Payment Systems........... 1-888-285-6131
DTE Energy................................  1-800-477-4747
Excel Check Management........ (248) 787-6663
Financial & Marketing Ent........... (586) 783-3260
Gadaleto, Ramsby & Assoc........  1-800-263-3784
Gasket Guy ................................ (810) 334-0484
Great Lakes Data Systems.........(248) 356-4100
GTech Corporation........................(517)272-3302

Integrity Mortgage Solutions. . . .  (586) 758-790
Kansmacker......................................(248)249-668
Karoub Associates...........................(517)482-5001
Legal Collections.............................(248) 982-202
Lincoln Financial Advisors............. (248)948-512
Marcoin/EK Williams & Co.......... (614) 837-792
Marketplace Solutions....................(248) 255-247!
Mekani, Orow, Mekani, Shallal,

Hakim & Hindo PC................... (248) 223-9834
Metro Media Associates............. (248) 625-0074
Network Payment Systems.........  1-877-473-947
Platinum Wireless........................... (619) 654-4044
POS Systems Group Inc.............  1-877-271-3734
Rainbow Tuxedo............................ (248) 477-6614
RFS Financial Systems............... (412) 999-1591
Samona Construction....................(734) 883-361!
Secure C hecks...............................(586) 758-7221
Security Express............................ (248) 304-194X
Shimoun, Yaldo & Associates, P.C.(248) 851-790
Signature Signs...............................(586)779-7444
Southfield Funeral Home................(248) 569-8080
Staples............................................ 1-800-693-9900
The Saleh Group............................ (614) 419-5670
UHY-US............................................ (248) 355-1040
Waxman Blumenthal L LC ............. (216) 514-9400

STORE SUPPLIES/EQUIPMENT SERVICES:
Belmont Paper & Bag Supply. . .  (313) 491-6550
Culinary Products........................(989) 754-2457
DCI Food Equipment....................(313) 369-1666
DryB's Bottle T ie s ........................(248) 568-4252
EMS, Inc......................................... 1-877-666-9938
Envipco......................................... (248) 471-4770
Hobart Corporation......................(734) 697-3070
JAYD Tags..................................... (248) 730-2403
Leach Food Equipment Dist........(616) 538-1470
Lighting Supply Company...........  1-800-544-2852
Mo Banners..................................... (248)688-5000
MSI/Bocar.....................................(248) 399-2050
Oscar W. Larson Co..................... (248) 620-0070
Petro-Com Corporation............... (216) 252-6800
Superior Petroleum Equipment.. (614) 539-1200
Taylor Freezer...............................(734) 525-2535
TOMRA M ichigan........................ 1-800-610-4866
Wayne Service Group................. (614 ) 330-3733
Wiegand Mack Sales & Service.. (313) 806-3257

WHOLESALERS/FOOD DISTRIBUTORS:
Brownwood A cres........................(231) 599-3101
Capital D istributors...................... 1-800-447-8180
Central Foods Wholesale...........(313) 862-5000
Chef F oods.................................. (248) 789-5319
D&B Grocers Wholesale.............(734)513-1715
Derby Pizza................................... (248) 650-4451
EBY-Brown, Co.............................  1-800-532-9276
Great North Foods........................(989) 356-2281
Hacienda Mexican Foods...........(313) 842-8823
Hispanic Foods Wholesale........ (313) 894-2100
H.T. Hackney-Columbus.............(614) 751-5100
H.T. Hackney-Grand Rapids—  1-800-874-5550
International Wholesale............... (248) 353-8800
Interstate Brands/

Wonder Bread/Hostess.........(313) 868-5600
Jerusalem Foods.......................... (313) 846-1701
Kaps Wholesale Foods............... (313) 567-6710
Karr Foodservice Distributors . . .  (313) 272-6400
Krispy Krunchy Chicken............. (248) 821-1721
Liberty USA................................... (4 1 2 ) 461-2700
Liberty W holesale........................ (586) 755-3629
Lipah F o o d s ................................ (586) 447-3500
MGL S elect.................................. (734 ) 524-0100
Nash F in ch .................................. (989) 777-1891
Nat Sherman................................ (201) 735-9000
Nikhlas Distributors (Cabana). . .  (248) 582-8830
Norquick Distributing Co..............(734) 254-1000
Piquette Market............................... (313)875-5531
Polish Harvest..............................(313) 758-0502
Royal Distributors of M l...............(248) 350-1300
S. Abraham & Sons.....................  1 -800-477-5455
Sherwood Foods Distributors . . .  (313) 659-7300
Spartan Stores, Inc...................... (616) 878-2248
SUPERVALU................................ (937)374-7609
Tom Maceri & Son, Inc................ (313) 568-0557
United Wholesale Dist................. (248) 356-7300
Value Wholesale......................... (248) 967-2900
Weeks Food Corp...................... (586) 727-35305
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SMACKER
"The Lifetime M achine"

C A M S ,  P L A S T I C ,  G L A S S C/\rJS. PLASTIC, GLASS

COATflCT U 1 fOR fl JO-DRY 
AO OBUGRTIOfl m i  TRIfll

as379-8666 1510 N. Grand River • LANSING, Ml 48906 
K A N S M A C K E R .C O M

Contact NICK YONO -800-379-8666 or Cell Phone 248-249-6666 or VINCE JARBOU-800-379-8666

f i f e  y o u  in  ( h o  m a r k e t  f o r  o  P o i n t  o f  S o lo  l y / l o m ?  
T h o n  u ic  h a v e  t h o  R ig h t  S o lu t io n  f o r  f i l l  o f  T o u r  R e e d / !

Mait re' D

Mm 000£MK?£n0
u i u i u i . m p / m i . c <

Contact NICK YONO -800-291-6218 or Cell Phone 248-249-6666

face
ns

Contact us for more information 
or a free in-store demo.
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Looking for Brands 
Customers 

Recognize & Trust?

Lettuce Help.

For information on how Spartan Stores can help your business think smarter 
call Jim Gohsman at 616-878-8088 or visit our web site at www.spartanstores.com

http://www.spartanstores.com
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